
GUIDE FOR 
TRADITIONAL 
PUBLISHERS 
GOING DIGITAL: 
all the steps that will 
make you succeeded 
in publishing 4.0



Traditional publishers are a dying breed, 
and as they attempt to keep up with the 
twenty-first century, there seems to only 
be one option left that will save them 
from total extinction: going digital. 
However, this is easier said than done, if 
only we could snap our fingers and have 
our content magically converted to a digital, 
user-friendly, all-singing-all-dancing 
magazine.
Alas, that is not the case but have no fear! 
Below, we have compiled  a list of Dos and 
Don’ts  that will help you to succeed in the 
digital publishing world and avoid a faux-pas 
that could have you cast out of the 
interwebs forever.



DO: DIVERSIFY

In the past, it was enough to just replicate your print 
magazine online; scan the pages into your computer, 
press upload and be proud of a job well done but 
nowadays, it’s a rather different story. 
Readers expect more and we, as publishers, 
expect more of ourselves.That is why it’s time to 
do something a little different and offer something 
more than just a digital magazine: it’s time to diversify.

Now,  the options are endless, but we are going to look 
at a handful of our favourite ones that will make you 
stand out from the crowd and have audiences 
swooning.



Make your magazine 
more sociable
Whether it be through online chatting with your readers or 
starting a monthly book club, making your magazine more 
sociable could change everything. Your readers will 
be more engaged and inspired by what you do, and it 
will help them to see that your publication is written 
and run by real people.

Take it from digital to 
physical
If you want to take the social element to the next level, you 
could invite your readers to participate in an event. It could 
be anything from a live interview to a book reading or even a 
meeting in support of a specific event  (such as Women’s 
Week). This could be just what’s needed to guarantee your 
readers’ loyalty.

Team up with a brand
Teaming up with a brand and offering a free issue of your 



digital magazine to their clients when they accumulate 
a certain number of shopping points or when they win a  
competition that you have organised with the company 
could be just what’s needed to show a little diversity. 
Just think about all of those potential new readers!

Promote a little
Indulge in a little promotion of brands, books and things that 
may interest your readers. Not only will it diversify your content 
but perhaps if you promote a product, that company will 
offer you a discount code exclusive  to your readers. 
It will have everyone wanting more!

It’s time to look beyond the traditional print magazine 
business model and see the future with digital magazines.



When you begin to design your digital magazine, you 
really must ensure that you are offering the best 
reader experience possible. 
Whether you reflow the content to fit the screen or use 
responsive design to reflow content for different devices 
whenever necessary, you must make sure that the pages
are easy to read and follow. 
Nobody wants to be confused by their magazine.

Ensuring that your magazine is easy to navigate 
is also a must to guarantee reader satisfaction. 
Think about how easy a print magazine is to navigate, 
with your experience in traditional publishing, you should 
be a pro at this and be able to incorporate it with ease 
into your digital magazine.

DON’T: FORGET 
ABOUT THE READER’S 
EXPERIENCE



DO: INCORPORATE 
INTERACTIVE ELEMENTS

As you delve into the digital stratosphere, you will be 
able to see how expectations differ from print to 
screen. One common expectation (and the thing that 
makes readers really love about digital magazines) is
that there will be some interactive elements. 
It may be a daunting prospect especially if this is your 
first venture into the digital world, but it shouldn’t be 
too complex. 
Let’s look at a few of the simplest interactive options:



Affiliate linking
If you sell products, are in the habit of including product 
reviews or regularly reference products or brands, you 
should consider linking the products directly to your 
magazine through affiliate links. Not only will it earn you 
a little extra but readers always appreciate the effort.

Videos
Video is perhaps the most loved element of digital 
magazines as they add that something special to the 
overall magazine experience. Now, you could either 
repurpose videos, try to produce your own videos or  
reach out to bloggers  and other people in your 
niche to create content for you. It’s an extra special 
twist that your readers will really love!

Photo Galleries
Now, instead of just presenting your photos throughout an 
article, you could create a photo gallery. This will ensure that 
all of the images relating to a certain topic are easily  found 
and grouped together. You could even add some captions 



that allow your readers to be fully informed without needing 
to read the whole article.

HTML Layer
You could integrate an HTML layer, which would give you 
the chance to animate part of the page with HTML5 effects,  
add interactive elements such as polls and multiple 
choices, integrate a cart for online shopping, visualize an 
entire web page or part of it. Thanks to this layer, you can 
add any HTML5 element that comes to your mind.



Unfortunately, thanks to our ever-growing affection for 
all things social media-related, the majority of digital 
publishers are convinced that this is the only form of 
advertising that they need. This isn’t true. 

Now, this isn’t to say that you shouldn’t use Facebook, 
Twitter or even Instagram to promote your content but 
don’t think that it’s enough. It may be a strategy that 
works for some, but if you really want to ensure that 
your content is being read and viewed  by all the 
people who may find it interesting, you have to  branch 
out beyond the limited numbers  who like your Facebook 
page. But how do we do it?

DON’T: RELY SOLELY 
ON SOCIAL MEDIA



Social Ads
Creating social ads is a great way to reach out beyond 
the number of fans that your page has. With social ads, 
you are able to target people who have an interest in 
the same topic! This adds a certain personal touch that 
will be appreciated.

Email Newsletters
Indulging in a multi-level audience engagement strategy 
will really help you to reach your target audience. Email 
newsletters should contain a brief overview of the most 
noteworthy content that is in the latest issue and draw 
it to the reader’s attention. A personalised email coming 
will encourage your readers to actually open it opposed 
to just skimming over it.



DO: REPURPOSE 
CONTENT FROM YOUR 
ARCHIVES

A lot of time and effort was spent strategizing and 
creating the perfect content for your print issues. 
Some of this content will undoubtedl be evergreen 
content. Evergreen content is content that can 
stand the test of time and is relevant past its initial 
publication, and it’s an invaluable source of 
information for your readers. 
Content like this is powerful when trying to rank 
higher on search engines  because you are 
providing resources that reach a wider audience. 
Readers will make repeat visits to your site (or to 
external sites) to view and consult this content. 
By using advertising on your site, you can monetise 
your blog.

https://www.magpedia.com/en/


DON’T: GIVE UP

Now, you may not make money immediately, you may 
have highs and lows and your readership may fluctuate, 
but that’s normal. Just focus on your end goal and don’t 
be disconcerted if it’s not that easy. 
So many people make the mistake of thinking that 
they’ll be making the big bucks straight away, but after 
all, good things come to those who wait.



Conclusion
As you can see, taking on the task of creating a 
digital magazine is no easy feat. The transition 
from a traditional publishing background to a 
digital network is rather complex, and it should 
not be undertaken lightly. 
In order to become a success in the digital universe, 
you really must focus on how you can make your 
magazine that little bit different while still giving 
your readers the best experience possible. One 
way that you could do this is by adding some 
interactive elements and also adding content that 
is totally different. But the most important point 
that you should take away from this ebook is that 
it doesn’t happen overnight: have a little patience!
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